When rumors and unconfirmed news stories come out and are widely shared, we should reflection the type of information circulating on the Internet. We share, comment on, and enjoy news stories that exclude certain details or lack credible sources [6] .
All this power to influence the communication of our age must be understood so that we can use the Internet and social media in our favor, as well as for the sake of education, especially health education, including DM. In this sense, we currently lack standardized tools to assess the quality of content on social media sites such as YouTube. Unlike the systematic reviews of traditional evidence, there exists a gap in the literature, with no descriptions of an evidence-based quality assessment tool for analyzing social media content [7] .
New education opportunities for DM care offered through the Internet are highly important for patients and for health professionals [8, 9] . However, in parallel with this facilitated access, the propagation of incorrect information on the Internet is growing. In this sense, systematic reviews have questioned the value of social media in the care process in several health areas [10] . For example, in a review by Williams G, et al. [11] , social media interventions to promote exercise and a healthy diet were not associated with significant differences in physical activity level or weight loss.
Evidence in the literature has highlighted concerns about the regulation of content available online. A study that looked at evidence-based immunization content on YouTube showed that videos containing information that contradicted public health guidelines on the topic of interest were more likely to receive high view counts and user ratings and accounted for more than half of the YouTube content on the topic [12] . In addition, another study that examined YouTube video content about eating disorders found that one-third of the videos highly attractive to YouTube users promoted unhealthy behaviors and that these videos were more In recent years, there has been an important milestone with the solidification of the Internet in society, a process that has enabled the development of new technologies that have altered the health education scenario [1] . But is social media reliable, and does it propagate correct information about Diabetes Mellitus (DM) among its users?
The current literature shows that the Internet provides opportunities of communication, peer support among individuals with diabetes, their families, managers, healthcare providers, industry and the general public [2, 3] . There are numerous advantages to the value of Internet use in health, including updates information on diabetes [4, 5] . In this sense, diabetes organizations worldwide have explored the Internet as a health communication tool (e.g., International Diabetes Federation, American Diabetes Association, European Association for the Study of Diabetes and others). Further, these kinds of organizations usually use their own social media websites to increase the patient's empowerment about diabetes self-management. Although, in this editorial article we will not address such positive aspects, but some negative characteristics about the misuse of Internet in area of diabetes.
We think that all of us live in a time when we have access to all kinds of information over the Internet, including both false and true information, and more studies are required to understand this process. Adapting to new tools is not a new process in the history of communication. Uncertainties marked the initial period of cinema, radio, television, and others. One study has discussed whether digital social networks help citizens stay more informed or contribute to the dissemination of unverified information. According to the author, many users are unaware of the possibility of confirming news stories, even if they can readily do so over the Internet. Faced with this situation, the author endeavors to determine where we should look for the correct information [6] .
In this context, Junior B, et al. [6] reports that false stories and rumors gained strength with the boom of social networks in Brazil, http://dx.doi.org/10.16966/2380-5544.140 
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In analyzing behavioral change through the use of social media, Maher CA, et al. [14] concluded that the effect of social media interventions on tobacco and alcohol consumption, dietary intake, and physical activity were highly variable and generally of small magnitude. Similarly, in a systematic review of 20 randomized controlled trials of online weight-management interventions, Chang T, et al. [15] identified few studies that quantified the effect of social media on weight outcomes. These reviews may have been unable to find benefits from social media because of the heterogeneity of the included studies. For example, the impact of social media may vary according to the patient's age and the ease of use or characteristics of different technologies [10] . Similarly, variable study models, including mixed methods approaches and old-fashioned technologies, can make understanding the benefits of social media challenging.
A systematic review by Patel R, et al. [10] evaluated the clinical results of the application of contemporary social media in dealing with chronic diseases [6] . According to the authors, the use of contemporary social media technology in the treatment of chronic diseases can be categorized as support, education, modification of disease, diagnosis, or management. Based on the current literature, contemporary social media is more likely to improve care for chronic illnesses like DM when used to provide social, emotional, or experiential support. In addition, few studies suggest any harm associated with the use of contemporary social media technology in the treatment of chronic diseases. The results of the research by Patel R, et al. [10] show that the use of social media, particularly Facebook and blogs, provides social, emotional, or experiential support in the treatment of chronic diseases, with implications that seem to be more positive in the process involved patient care using this type of information source [9] . Thus, the enormous potential of social media to improve health and provide care is evident. Unraveling the mystery of how disease, technology, and patient factors interact to improve outcomes represents the next necessary step in this field of research.
Given the lack of knowledge about the content of its videos about DM, although YouTube is accessible worldwide, many workplaces and educational institutions restrict user access to it and other social media sites [6] . New research findings may highlight the importance of this field in leveraging YouTube's popularity as a vehicle for translating knowledge to promote evidence-based diabetes information. In addition, surveys that demonstrate the cultural value of YouTube's coupled with the potential of the social platform to share evidence-based content may be valuable in informing the future development of policies governing access to social media sites such as YouTube.
